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Arts, culture, and leisure offerings 
are among the top three factors for 
people to feel a “strong sense of 
belonging” in our city, as affirmed by 
Guelph’s 2018 Vital Signs Report.

Events like the Guelph Film Festival are 
direct contributors to a high quality of life. By 
supporting us, you are literally making Guelph 
a better place to live. On top of that, our work 
brings stories from outside the mainstream to 
centre stage, giving an outlet to voices that 
are often unheard, making our festival cutting 
edge, important, and fun.

Sponsorship is a way for your business to 
showcase its commitment to our community, 
connecting the ideals of your organization 
with the life-altering world of the arts.  
It is no small thing.

The Guelph Film Festival offers a diverse 
range of effective and flexible sponsorship 
opportunities, including several fully tailored 
options to help you meet your branding and 
marketing goals. Talk to us about how we 
can make this opportunity work for your 
organization. 
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Lea Marin discusses her film What is Democracy? at the 
2018 GFF post-screening discussion. About the Guelph Film Festival

After two decades in 
operation, the Guelph Film 
Festival continues to grow, 
and 2018 saw our most 
successful festival to date. 

We screened 38 fascinating 
and dynamic feature-length 
and short non-fiction 
films, each with its own 
unique take on our three 
programming pillars: social 
justice, the environment, 
and community building. 
We welcomed over 20 
visiting filmmakers and film 
subjects and are working 
to keep the Guelph Film 
Festival an important 
destination for filmmakers 
and film audiences alike. 

We presented the ground-
breaking film Anthropocene: 
The Human Epoch and were 
joined by the film’s award-
winning directors for a post-
screening discussion. 

We launched our inaugural 
Tiny Docs by Tiny People, 
a documentary series by 
and for kids under 11 years 
old, as well as presenting 
a series of student-made 
short films in partnership 
with the Da Vinci Arts and 
Science Community and 
Environmental Leadership 
Program. 

We also began our new 
Shorts Series (thematically 
connected collections of 
short films), expanded our 
indigenous programming, 
and solidified our 
commitment to presenting 
a minimum of 50 percent 
female- or female-
identifying productions 
and being 100% physically 
accessible.



Benefits Golden Reel 
$5,000

Silver Sprocket 
$2,500

Copper Camera 
$1,500

Festival Friend 
$500

Named Premier Festival Sponsor ●

Exclusive sponsor of opening  
or closing film ●

Exclusive sponsor of festival screening ●

Co-presenter of festival screening ●

Support highlighted in social media ● ●

Opportunity to display info and speak 
about your organization ● ●

On-screen/online recognition ● ● ● ●

Two festival passes ● ● ● ●

Inclusion in program and on website with 
logo and link ● ● ● ●

Invitation to opening and closing parties ● ● ● ●

Guelph Film Festival Sponsorship

1,171 attendees

38 films

21 visiting filmmakers / film subjects

21 community partners

9 venues

100% physically accessible

18–54
47%

55+
41%

7–12
8%

13–17
5%

Learned something 
about our community

Inspired to see  
more films

Inspired to become more 
active in our community 45%

20%

25%

Guelph Film Festival Stats*

*From 2018 GFF survey, 472 respondents.
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Two options for on-screen promotion

On-Screen Video Trailer Ad
For Golden Reel sponsors, we offer 20–30-second 
time slots for the presentation of on-screen video 
ads during the trailer portion of the screening at 
no additional cost (you provide the content). If you 
would like a custom video created, we offer a range of 
competitively priced options.  

For non-Golden Reel sponsors, 20–30-second time 
slots for the presentation of on-screen video ads 
during the trailer portion of the screening are available. 
Contact us for details.

On-Screen Static Pre-Show Ad
New to the Festival in 2019, we are now offering 
pre-screening ad time for you to grow awareness of 
your business or organization. For a flat rate of $200, 
your logo or ad (one still image) will be screened for 
20 seconds every 5 minutes for 30 minutes before 
each of our 12–15 feature screenings. Your ad will be 
screened a total of about 90 times during the course 
of the festival.

This option is a cost-effective way to participate in 
the Guelph Film Festival, reach a large number of 
community members, and build awareness for your 
business or organization.

More 
Sponsorship 
Opportunities
Beyond our basic sponsorship 
packages, we are excited to offer 
on-screen time for your business 
or organization.

Community 
Accessibility 
Pass Program
Also, new to this 
year’s festival, if you 
are a sponsor and do 
not intend on using 
your two free passes, 
we hope you might 
consider allowing 
us to pass them 
along to members 
of our community 
who would love to 
attend but might 
not be able to 
afford a pass. This 
initiative significantly 
contributes to 
making the festival 
financially accessible.
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